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Tém tat
Bai viét van dung phirong phdp nghién cieu tai liéu nham khao civu, tong hop va phén tich cdc tdi liéu
c6 lién quan dén dinh hwéng nghién citu dnh hwéng ciia viéc tiép nhan thong tin tir TikTok dén ngiweoi ding
tré & Viét Nam. Chiing téi da thu thap dwoc mét lwong dang ké cdc cong trinh nghién civu, bai bdo khoa
hoc c6 ham lwong khoa hoc cao trong khodang 5 nam tro lai day. Cac cong trinh ciua cdac nha nghién ciru di
trieée cho thcfy dwoc tam quan trong va can thiét trong viéc tcfng hop va khdo ciru tai liéu phuc vu cho viéc
xdy dung lich sir nghién ciru van dé va tim ra khodng trong nghién civu trong cung linh vue. Vi suw thay doi
nhanh chéng ciia nén tdng mang xd héi TikTok ciing véi viéc nhanh nhay bat kip xu hu"o"ng ciia rat nhiéu
nha nghién ciru trén khdp thé glO’l chung t6i chi dieng lgi ¢ viéc chon loc cdc cong trinh noi bdt va co ngi
dung tiém cdn nhdt véi huéng tzep cdn nghién ciru truyén thong xa hoi.
Tir khéa: Gen Z, khodng trong nghién ciru, nguoi dimg, TikTok, tiép nhdn théng tin.
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This article examines documents related to the research orientation on the influence of receiving
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1. it van dé

TikTok ra doi tir 2017, trén co s& phat trién va
ké thira cach thirc van hanh ciia Douyin - tmg dung
video va mang xa hoi chi danh riéng thi truong Trung
Qudc. Nén tang nay nhanh chong tré thanh tng dung
thu hat dong dao ngudi ding, canh tranh tryuc tiép voi
nhiing 6ng 16n cong nghé nhu Facebook, YouTube...
Theo thng ké cia We are Social va Meltwater, dén
thang 01 nam 2023 TikTok xé&p vi tri thtr 6 trong top
10 nén tang mang xa hdi thinh hanh nhét thé gidi voi
1,051 ty nguoi dung (We are Social & Meltwater,
2023a, tr. 182) Trudc d6, khi chua vap pha1 lan song
tay chay va cam su dung lan rong ¢ nhiéu qudc gia
trén thé gii nhu hién nay, vao nam 2019, véi 33 triéu
luot tai trong ba thang, TikTok dan dau trong danh
sach tai vé nhiéu nhat trén kho tng dung ctia Apple
App Store, qua mit nhing tén tudi nhu YouTube,
Instagram, WhatsApp va Facebook Messenger. Riéng
thi truong Viét Nam, TikTok xép thir ba trong top 15
nén tang mang xa hoi duoc su dung nhiéu nhét véi
77,5% trong tong sb hon 70 triéu ngudi ding mang xa
ho6i Viét Nam tinh dén hét nam 2022 (We are Social
& Meltwater, 2023Db, tr. 54).

Véi nhitng con sb an twong do, chinh phu, cac
tap doan, doanh nghiép trén thé gidi bat diu quan
tam dén co ché hoat dong, ndi dung, yéu t6 k¥ thuat
cong nghé. .. tao nén thanh cong ctia nén tang video
tir Trung Qudc nay. Dong thdi véi do, cac nha nghién
ctru cling bit ddu tim hiéu, phan tich va do ludong
nhing tac dong, anh huong cua TikTok dén cong
chung, dua ra cac giai phap, d& xut tir goc do kinh
doanh, quan 1y va nguoi dung. Nhirng nim gan day
cac cong trinh, dé tai khoa hoc lién quan dén g dung
nay dugc cong bo rong rai cho thay su quan tam cua
x4 hoi dbi ! nén tang video ngin dang thay doi thoi
quen va 16i song cua glOl tré hién nay.

Bai viét nay cha yéu van dung phuong phap
nghién ciru tai lidu dé khao ctru, tong hop cac dé tai,
cong trinh lién quan dén TikTok va chia hai huéng
nghién ctru chinh: Hurdng nghién ciru thir nhdt, danh
gia tac dong va cach thirc van hanh cua TikTok 1én
nguoi ding tir phia doanh nghiép va nha quén ly, dé
xac dinh céc chién luoc quan tri va kinh doanh hi¢u
qua; Huwdng nghién ciru thir hai, tim hiéu anh huong
cua TikTok tir goc dd nguoi dung, dac biét la gidi tré
- nhom ngudi sur dung ung dung nay dong dao nhit,
chi ra thyc trang va giai quyét nhirng bat cap trong
doi séng, gido duc, van hoa, stc khoe tinh than... ciia
thé hé Gen Z (Itra tudi sinh tir nam 1996 -2012) dudi
tac dong cua TikTok.

2. Cac nghién ciru tir géc nhin kinh doanh,
quan ly TikTok

Bai viét The Impact of TikTok on Digital
Marketing (Tam dich: Tac dong cua TikTok ddi véi
tiép thi sb) cua cac tac gia Teresa Guarda, Maria
Fernanda Augusto, José Avelino Victor, Luis Miguel
Mazén, Isabel Lopes and Pedro Oliveira (dang trong
ky yéu hoi nghi Marketing and Smart Technologies
2020), chi ra nhiing yéu td tao nén sy phat trién vuot
bac cua TikTok nhu cho phép ngudi dung sang tao
va thé hién ban than. .. tir d6 tac dong dén chién luoc
tiép thi k¥ thuat s6 cua cac cong ty.

Dé tai nghién ctru Impact of TikTok on Digital
Marketing Based on Case Studies and SWOT Analysis
(Tac dong cua TikTok dbi vai tiép thi s6 dwa trén
céc nghién ciru dién hinh va phan tich SWOT) cua
tac gia Lingi Peng (dang trong ky yéu hoi thao qudc
té IC4E 2021: 2021 12" International Conference
on E-Education, E-Business, E-Management, and
E-Learning) phéan tich hai truong hop thanh cong
dién hinh khi ban hang qua livestream 1a “Ong hoang
son moi” Li Jiaqi va khu cho ngoc bich & Van Nam
(Trung Qudc), tir d6 nhan dinh vé tuong lai cia tiép
thi k¥ thuat s, dua ra hudng thu hut khach hang méi
cho cac doanh nghiép truyén théng (Peng, 2021).

Bai viét khac nhu The AIDA Model and the
Impact of TikTok Video Streaming on Online
Shopping: A Case Study of TikTok (Tam dich Mo
hinh AIDA va tac dong cuaviéc phat truc tuyén video
T1kTok d6i voi mua sam truc tuyén: Nghién ciru dién
hinh vé TikTok) ctia nhém tac gia Xin Luo, Naznin
Tabassum va Bhabani Shankar Nayak (dang trong
tap chi Modern Corporations and Strategies at Work,
xuit ban thang 9/2022) ciing lay dan chimg tir viéc
ban hang qua livestream trén Tik Tok dé soi chiéu véi
md hinh marketing AIDA, tir d6 chi ra chién lugc ban
hang cho cac nha kinh doanh.

Bai viét The TikTok effect on destination
development: Famous overnight, now what? (Tam
dich: Hiéu tmg TikTok ddi vi phat trién diém dén
du lich: N6i tiéng chi sau mot dém, bay gio thi sao?)
cua nhém tac gia Yana Wengel, Ling Ma, Yixiao Ma,
Michal Apollo, Kamil Maciuk, Ann Suwaree Ashton
dang trong tap chi Journal of Outdoor Recreation and
Tourism, sb xuat ban thang 3/2022 di tiép can truong
hop cu thé 1a diém du lich Hai Nam (Trung Qudc) tré
nén ndi tiéng chi sau mot dém thong qua TikTok. Cac
tac gia chi ra cac van dé bit cap tir ca dja phuong 13n
du khach, tir d6 dua ra dé xuét vé chinh sach quan 1y,
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tiép thi du lich trén Internet va mang xa hoi cho cac
khu béo ton ciing nhu diém du lich.

Con tac gia Luming Liu trong bai bdo Social
Media Marketmg Strategy - The Case of TikTok
(Chién lugc tiép thi truyén thong xi hoi - Truong
hop cua TikTok) dang trong tap chi Highlights in
Business, Economics and Management, $62/2022 da
tim ra cdc mat ton tai ctia nén tang TikTok nhu qua
nhiéu quang céo, han ché chia sé... dé dé xuat giai
phap cho chinh TikTok nham téi wu héa trai nghiém
nguoi dung.

Bai bao Meet TikTok: How The Washington
Post, NBC News, and The Dallas Morning News are
using the of-the-moment platform (Tam dich: Gap go
TikTok: The Washington Post, NBC News va The
Dallas Morning News dang str dung nén tang & thoi
diém nay nhu thé nao), tic gia Chrsitine Schmidt
(18/6/2019) dua thong tin vé viéc nhiéu co quan bao
chi hang dau nuéc My bit dau gia nhap cong dong
TikTok. Cu thé 12 ba co quan bao chi 16n va lau doi &
My la Washington Post, NBC News, and The Dallas
Morning News. Bai bao néu ra nhitng dang ndi dung
dic trung cling nhu nhimng hashtag va xu huéng ndi
tiéng nhét dugce tao ra cua tung tai khoan TikTok cta
ba toa bao nay. Ngoai ra, n6 con danh gia mirc do
hi¢u qué va sy méi mé cua nhitng phuong phap ma
céc toa bao st dung. Nhing y kién cta nguoi ding
cling duoc dan chimg thém dé ting mirc d6 xac thyuc
cho nhiing danh gia nay (Christine Schmidt, 2019).

Luén van thac si cua Tram Nguyen, The Impact
of TikTok Influencer Marketing on Consumer
Behaviors (Tam dich: Tac dong cia TikTok Influencer
Marketing dbi voi hanh vi ciia ngudi tiéu dung) bao
vé nam 2022, tai Truong Pai hoc Khoa hoc Ung
dung Vaasa, Phan Lan ciing dya trén phan tich truong
hop cu thé, chi ra anh huong cua hinh thic tiép thi
Influencer Marketing (str dung ngudi anh hudng trong
x4 hoi dé truyén tai thong diép ciia doanh nghiép tac
dong dén cong chiing muc tiéu), phan tng va thai do
ctia khach hang thé hé gen Z véi cach tiép thi nay.

O Viét Nam, trude d6 Luén van thac si Nghién
cieu tac dong cua trai nghiém voi ung dung TikTok
dén sw gdn két va danh gid qudng cdo ciia ngueoi
diing cua Nguyén Ngoc Thién Huong (Nguyén,
2021) da chiing minh céc trai nghiém dam chim,
hién thuc tri giac va giai tri ctia nguoi dung co6 tac
dong tich cuc dén gin két quang céo, dong thoi cac
yéu té nay ciing thic ddy danh gia quang céo trén
ung dung TikTok.
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Bai nghién ctru Intention to continue using the
social network TikTok under the impact of personal
motivation - A case study on gen Z (Tam dich: Y
dinh tiép tuc st dung mang xa héi TikTok dudi tac
dong ctua dong lyc ca nhan - Mot nghién cuu dién
hinh vé gen Z) cua tac gia Bich Huy Hai Bui, Quyen
Thi Ho ding trong Tap chi Phat trién Khoa hoc va
Cong nghé - Kinh té - Luat va Quan 1y (2021) dua
ra 4 dong co nhu: tuong tac xa hoi, luu tri, thé hién
ban than va thoat ly thuc té c¢6 anh huong dang ké
dén y dinh tiép tuc sir dung nén tang TikTok (Bui
& Ho, 2022).

Bai bao The Impact of SNS Advertisements
on Online Purchase Intention of Generation Z: An
Empirical Study of TikTok in Vietnam (Tam dich:
Tac dong ctia quang cdo SNS dén ¥y dinh mua hang
tryc tuyén cua thé hé Z: Nghién ctru thuc nghiém vé
TikTok tai Viét Nam) cua nhom tac gia tor Truong
Pai hoc FPT Céan Tho (gdm Ngo Thi Thuy An,
Le Thi My Thanh & cs.) dang trén tap chi The
Journal of Asian Finance, Economics and Business
xuat ban thang 5/2022 dya trén nghién ciru thuc
nghiém chi ra c6 4 yéu té quang cao TikTok anh
huéng tich cuc dén ¥ dmh mua hang cua ngu:m
tiéu dung Gen Z, bao gém thong t1n g1a1 tri, ni€m
tin va tuong tac xa hoi, trong d6 yéu té thong tin
c6 tac dong ro rét nhat. Bai bao ciing cho thiy yéu
ciu vé thong tin ctia nguoi dung 1a phai chinh xac,
r0 rang va httu ich. Tuy nhién théng tin ma nhém
tac gia phan tich chi lién quan dén san pham can
quang céo, khong phai ddi tuong théng tin & quy
mo 16n (Ngo & cs., 2022).

3. Cac nghién ciru tir goc nhin ngwoi dung
TikTok

Qua qua trinh thu thap tai li¢u, chiing t61 nhan
thdy nghién ctru nguoi ding TikTok - ddc biét nhom
cong chung thé hé Gen Z - 1a hudng nghién ctiru phd
bién ca trong 1an ngoai nude, thu hit sy quan tim
ctia nhiéu hoc gia. Céac tac gia di su vao phan tich
trai nghiém cta cong chung tré theo tirng khia canh
cu thé nhu: giao duc, giai tri, tam ly, van hoa... trén
tmg dung nay dé nhin nhan nhiing thay déi trong 16i
song ciia Gen Z, chi ra anh huong tiéu cuc va tich
cuc tir TikTok, thyc trang va giai phap dé nang cao
doi sdng, dic biét 1a sic khoe tinh thin ctia nhom
dbi tugng nay.

Bai bao Watch, Share or Create: The Influence
of Personality Traits and User Motivation on TikTok
Mobile Video Usage (Tam dich: Xem, chia sé hodc
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sang tao: Anh huéng cua cc dic diém tinh cach va
dong luc ciia ngudi dung dbi v6i viée st dung video
TikTok trén thiét bj di dong) cua Bahiyah Omar tap
trung khai thac vé hanh vi ctia nguoi dung mang xa
héi TikTok (trong ca viéc xem, twong tac va tham
gia tao n6i dung) dé tim ra diéu gi thuc day mong
mubn st dung mang xi hoi nay. Tur két qua nghlen
clru, nghlen clru cling d@é xuét nhitng cai tién cho nén
tang nay dé gép phan tang sy théa man ctia nguoi
dung. Pay 1a mot nghién ctru kha chi tiét tap trung
riéng vao hanh Vl su dung cua nguoq dung TikTok
v6i nhitng con s 16 rang vé nhitng yéu t ndo c6 tac
dong manh me to1i nguoi dung TikTok, tir cac loai tinh
cach dién hinh, gi6i tinh, vi tri dia 1y va muc dich sir
dung. Tuy nhién, phan 16n nguoi tham gia khao sat
1a ngudi dung Trung Québc (Omar, 2020).

Nghién cuu Understanding Young Adults’

TikTok Usage (Tam dich: Théong hiéu cdach sit dung
TikTok cua thanh nién) cua Yuxin Yang da di vao
phan tich trai nghi¢m cta ngudi dung va giai thich
dong co cua ho khi sir dung TikTok tir két qua cua
nhung bai phong van sau. Nghlen clru dong vai tro
gidng nhu mot bang hudng dan chi tiét vé TikTok

v6i nhiéu thong tin lién quan dén cach hoat dong cua
nén tang, muc dich va thong diép cua nhitng ngudi
thuc hién ndi dung. Tur day, nguoi doc co thé ¢ kién
thirc nén tang du vimg chic dé hiéu duoc TikTok 1a
gi. Bén canh d6, nghién ctru con chira dung nhiéu két
qua c6 gia tri v& nhitng nguyén nhan thuc ddy ngudi
dung xem, twong tac va tham gia tao ndi dung trén
TikTok, giai thich cho thanh cong cua nén tang nay.
Ngoai ra, nghién ciru con chi ra nhitng diém han ché
ma TikTok nén cai thién dé gitip nang cao trai nghiém
cua nguoi dung (Yang, 2020).

Bai bao Younger Generations Are Turning To
Instagram And TikTok For Their News (Thé hé tré
dang chuyén sang Instagram va TikTok dé nam bat tin
tire cia ho )) cuia tac gia Sarah Cavill chi ra mang xa hoi
phat trién nhanh chong nhét thoi gian nay TikTok
dang dan bién minh thanh mét noi cung cap cac tin
ture thoi su dic biét 1a danh do Gen Z. Bai viét dé cap
dén su chuyén minh cua hai mang xa hoi TikTok va
Instagram von duoc biét dén 1a nhitng mang xa hoi
chuyén chia sé noi dung giai tri va phong cach séng
trudc d6 thanh mot noi cung cap tin tirc cho cong
ddng nguoi dung cua ho. Bai viét ciing khang dinh
TikTok 12 mot nguon tin tirc quan trong dbi véi thé
hé Z va diéu nay duogc thé hién rd nhat qua nhirng
su kién thoi sy véi tinh nang hashtag (Cavill, 2020).

Ngoai ra, vi¢c phan tich tac dong nguoi dung
TikTok trén pham vi rong la gidi tré n6i chung, mot s6
nha nghién ctru ciing di vao thé hé tré ¢ timg quéc gia.
Tiéu biéu nhu bai viét Impact of TikTok on University
Students’ Academic Achievements - A Case Study of
UvaWellassa University of Sri Lanka (Tdc dong cua
TikTok déi véi thanh tich hoc tdp cua sinh vién dai
hoc - Nghién ctru dién hinh vé DPai hoc UvaWellassa
Sri Lanka) cua tac gia HMWM Herath (tap chi The
American Journal of Humanities and Social Sciences
Research, sb 6/2020) tap trung vao viéc hoc tap cta
sinh vién mot truong dai hoc & Sri Lanka. Hai tac
gia Dahliana Dahliana va Atin Supriatin chi ra anh
huéng cua g dung nay dbi voi gido duc ¢ Indonesia
qua bai Literature study: the impact of the use of tik
tok application on education in Indonesia (Nghién
ciru van hoc: tac dong cua viéc sw dung ung dung
TikTok doi véi gido duc & Indonesia) dang trong ky
yéu hoi thao “International conference on Islam and
education “moderate islamic education for sustainable
development in plural society” (H6i thao quéc té vé
Hbi gido va gido duc” Gido duc Hoi gido on hoa dé
phat trién bén vig trong xa hoi da nguyén).

Bai bao The Impact of TikTok (Douyin) toward
the Daily Life of Young Adults in Kuala Lumpur,
Malaysia (H01 nghi qudc té vé& Hoi glao va glao duc
"Gi4o duc Hdi gido 6n hoa dé phat trién bén vimng
trong xa hoi da nguyén) cua tac gia ba tac gia Tham
Jia Hao, Sarah Tan Yu Xuan, Ker Yee Chien (Tap
chi International Journal of Academic Research in
Business and Social Sciences, 2022) hudng dén dbi
tuong la Gen Z & Malaysia.

Bai Impact of TikTok Usage into Micro-Fame
Among Teenagers (Tam dich: Tac dong cua viée
sir dung TikTok d6i véi sy ndi tiéng vi md ¢ thanh
thiéu nién) tac gia Badriya Abdul Jaffar, Sadia Riaz
SP Jain, Arif Mushtaq, dang trong tap chi Journal of
Social Science and Humanities, 2019 da chi ra sy
tac dong tir TikTok dén su nbi tiéng quy mé nho cua
cong dong thanh thiéu nién & UAE.

Bai bao ctia Afshan Qureshi néi vé su lién quan
giita (mg dung nay véi doi song tam ly, giao duc gia
tri dao durc cua gioi tré Pakistan (Impact of TikTok
And snackvideo Apps on Social, Psychological,
Educational State And on Moral and Ethical Values
Among Teenagers and Youth in Pakistan, tam dich:
“Tac dong cua TikTok va cac rng dung snackvideo
dbi véi tinh trang xa hoi, tam 1y, gido duc va cac
gia tri dao duc cua thanh thiéu nién va thanh nién &
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Pakistan” dang trong tap chi International Journal of
Innovation and Applied Studies, 2022).

Bén canh do, TikTok c6 nguon goc tir Trung Quéc,
vi vay khong thé thiéu cac bai nghién ctru lién quan dén
nguoi dung tai dat nude ty dan nay. Tiéu biéu nhu dé
tai vé& anh huéng cta TikTok voi mirc d6 lo ling cta
thanh thiéu nién tai Tham Quyén (Trung Qudc) trong bai
The Impact of TikTok Short Videos on Anxiety Level of
Juveniles in Shenzhen China (Tam dich: Tac dong cta
cac video ngén TikTok déi véi mire do lo léng cua tré
vi thanh nién & Tham Quyén, Trung Qudc) cua tac gia
Ruigi Fan(B) ding trong ky yéu Proceedings of the 2022
International Conference on Science Education and Art
Appreciation (SEAA 2022).

O Viét Nam, su tac dong gitra TikTok véi thé hé
Gen Z ciing bat dau dugc cac nha nghién ciru va ban
tré quan tim. Chu dé nay ban dau xuat hién dudi dang
cac bai bao duoc dich, téng hop tir cac nguén nudc
ngoai. Tiéu biéu nhu bai TikTok va cudc dua thong tin
ngdn (tac gia Dang Thu, Tap chi Forbes Viét Nam s6
75, 8/2019). Day la mot bai bao tong hop kha nhidu
s6 liéu ndi bat chirng minh cho sy phat trién chong
mat ctia nén tang mang xa hoi TikTok tai thoi diém
hién tai, ddc biét 1a voi thé hé Z. Tir d6 dan chimg
cho viéc noi dung video ngén dang la xu huc’mg trén
thi truong mang xa hoi va truyén thong $0. Ngoai
céc s6 liéu thong ké nudc ngoal bai viét con dua ra
dugc truong hop cu thé va sb liéu lién quan dén thi
truong TikTok tai Viét Nam. Bai viét tip trung vao
TikTok va thé loai théng tin ngén nén rat c6 gia tri
tham khao (Pang, 2019).

Hién nay, mot sb dé tai do nguoi Viét thuc hién
dugc cong bé trén tap chi quéc té nhu: The impact of
Tiktok contents on students’ social perceptions and
lifestyles during the COVID-19 pandemic (Tam dich:
Tac dong cua ndi dung TikTok dén nhan thire x4 hoi
va 16i sdng ctia hoc sinh trong dai dich COVID-19)
clia nhom tac gia tir Trudng Pai hoc FPT Can Tho,
hay A Pilot Study About Using Titkok In Teaching
History To Young Vietnamese People cua tac gia
Quan Hoang Nguyen Chan (tap chi Journal of Positive
School Psychology, s6 10/2022) ciing dua ra tac dong
qua lai gitra TikTok vdi viéc day - hoc va cac khia
canh khac cua gidi tré trong nudc.

Bén canh d6, nghién ciru vé strc anh hudng tir
TikTok 1én sinh vién Viét Nam cling da dugc nhiéu
ban tré phan tich, cu thé nhu tiéu luan Thuc trang
tac dong ciia ving dung TikTok dén 16i song ciia sinh
vién Truong Dai hoc Gido duc - Pai hoc Quéc gia
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Ha Noi cuia Lé Thi Ngoc Anh, Anh hudng cta ung
dung TikTok dén 16i séng sinh vién Truong Dai hoc
Gi4o Duc ciia Lé Minh Anh, Anh huwong cua ngi dung
video trén TikTok dén hanh vi, thai dé cia sinh vién
Ha N¢i cianhém sinh vién truong Pai hoc Gido dyc...

4. Mt s6 nhan dinh

Thong qua viéc tong quan cac cong trinh nghién
clru trong va ngoai nudc lién quan dén nén ting mang
xa hoi TikTok trai dai trén cac goc nhin kinh doanh,
quan ly va tuong tac nguoi dung, chiing toi rut ra mot
s6 nhan dinh sau:

Thit nhat, TikTok 1a mot nén tang mang xa hoi
ra doi khoang 5 nam gan ddy vi vay cac nghién ctru
xoay quanh TikTok con chua phong phu so véi cac
nghién ciru vé cic nén tang mang xa hoi khac.

Thit hai, du ra ddi mudn hon so voi cac nén tang
mang xa hoi khac nhu Facebook, Instagram, Twitter...
nhung TikTok lai dat dugc lugng ngudi dung 16n sau
khoang thoi gian ngin cho thdy duoc stre hip dan cta
nén tang mang xa hoi nay voi cong chung, dic biét
1a cong chiing tré. Tir d6, phan 16n cac nghién ciru &
gbc nhin tir ngudi dung ciing tap trung vao do tudi
thanh thiéu nién va thanh nién.

Thir ba, TikTok dang abi mat voi cac van dé
phap 1y va mdi lo ngai vé an ninh, cac anh hudng tiéu
cuc ddi véi nguoi diung & phan 16n cac nude chau
Au, Bic My va gan day Chinh phu Viét Nam ciing
té ra quan ngai vi nhitng vi pham cua TikTok ¢ thi
truong trong nude. Do vdy, viée nghién ciru vé nén
tang mang xa hdi nay trong thoi gian toi 1a that su
can thiét dé cung cip thém cac bang chimg khoa hoc
lam nguén tham khao cho cac nha hoach dinh chinh
sach, xay dung hanh lang phap 1y lién quan dén viéc
quan 1y cic nén ting mang xa hoi khong chi & Viét
Nam ma con nhidu qubc gia khac.

Thit tu, nhiéu nghién ciru ké trén da chi ra cac
anh hudng, tdc dong hai mat tich cuc va tiéu cuc khi
st dung TikTok. Cac mat tich cuc c6 vé “lép vé&” so
v6i cac anh hudng tiéu cuc ma nguodi dung gép phai.
Tur do, théy duoc su can thiét cua viéc nghién clru
cac anh huong va tac dong cua mang xa hoi d6i voi
ngudi dung, dic biét 1a thé hé tré.

Thit nam, cac nghién ctu vé TikTok & Viét Nam
con han ché ca vé sb lugng 1an mirc d6 phong ph.
Hau nhu chwa c6 mot nghién ctru bao quat, tim c&
vung dia Iy, qudc gia lién quan dén TikTok va nguoi
dung tré. Mic du khoang tréng nghién ctru nay 1a
khong nho nhung mot thach thuc 16n cling cho don
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ngudi ngudi ciru 1a toc do thay doi cua TikTok qua
nhanh dan dén viéc két qua nghién ctru khong bét kip
v6i thyc tién doi song.

Tht sau, tir goc dd quan 1y nén tang mang x4
hoi TikTok, cac nghién ciru gan day ciing chi ra day
1a mot thach thirc khong nho ddi voi chinh phu cac
nudc trong viée xay dung hanh lang phép 1y phu hop
cho cac nén tang mang xa hoi n6i chung va TikTok
noi riéng.

5. Két luan

Nhin chung, cic cong trinh nghién ctru lién quan
dén hudng tiép can tir nguoi dung TikTok trén thé
gidi va Viét Nam khoang 5 nim gan déy bét dau no
19, Xuat phat tir sy ting truong manh mé cia img dung
cling nhu nhitng mat tdn tai hién hiru cua nd véi doi
song xa hoi. Tinh hinh nghién ctru va thyc trang vé
viée st dung TikTok cho thdy ddy 1a mot chi dé co
nhiéu tiém ning khai thac, tao cam hiing va nén tang
cho chung t6i thyc hién nghién ctru. Tir viée két hop
tim hiéu cac tiéu chi va yéu t6 anh hudng viéc tiép
nhan thong tin trén TikTok cua gidi tré, dong thoi
dé xuat hudng tiép nhan hiéu qua. Mit khac, thong
qua cac nghién ctru trén thé gidi va trong nudce tir
goc nhin kinh doanh va quan 1y, ching t6i hiéu vé
nhing dic tinh, cach thirc van hanh va nhitng yéu tb
noi tri ctia TikTok.

Tuy nhién, khoang tréng nghién ctru vé mang
xd hoi TikTok & chd chua ¢ dé tai nao danh gia vé
viéc tiép nhan thong tin trén TikTok cua sinh vién dai
hoc - nhom cdng chung tién ning va sir dung mang
x4 hoi ndy phd bién, cling nhu chi ra cac yéu té anh
hudng dén quy trinh tiép nhan va thai do ciia nhom
cong chung nay trude viée tiép nhan thong tin lan
truyén va pho bién tir phuong tién truyén thong xa
hoi nay. Pay 1a co s& dé ching toi thuc hién nghién
ctru tiép sau ma khong tring 13p lai cac cong trinh da
xuat ban trude do.

L&i cdm on: Nghién cuu duogc tai tro bdi
Truong Pai hoc Khoa hoc Xa héi va Nhan van, Dai
hoc Qudc gia Thanh phd HO Chi Minh trong khuén
khé dé tai ma sé TC2023-03.
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