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MOT SO YEU TO ANH HUONG PEN HANH VI TIEU DUNG XANH
TAI THANH PHO HO CHi MINH

¢ Ha Nam Khanh Giao!", Dinh Thj Kiéu Nhung®

Toém tit

Nghién citu nay nham nhéan dang cdac yéu t(f quan trong dnh huéng dén hanh vi tiéu ding xanh
tai thanh pho Ho Chi Minh, théng qua phong van 297 khdach hang. Phwongphap nghlen cieu dinh tinh
(phong van chuyén gza) két hop voz nghién ciru dinh lwong (Phdn tich hoi quy tuyén tinh boz) duoc su
dung Ket qua cho thay 6 3 yéu té anh hwo’ng dén hanh vi tiéu ding xanh tai thanh pho Hé Chi Minh,
sdp xép theo thir tw tam quan trong giam dan: (]) hoat dong chiéu thi xanh, (2) nguon thong tin va (3)
gid san phdam xanh. Nghlen civu nay ciing dé xudt mét sé ham y quan tri cho cdc doanh nghiép va co
quan quan 1y nha nuede nham tang cwong hanh vi tiéu ding xanh.

Tir khéa: Hanh vi tiéu diing xanh, hoat ddng chiéu thi xanh, nguon théng tin, gid san pham xanh.

1. Pit van dé

Nguyén Thu tuéng Nguyén Tan Diing phat
biéu tai Hoi nghi cac Bo truong Moi truong
ASEAN: “Trong chién lugc, ké hoach phat trién
kinh té - x3 hoi nam 2016 - 2020, Viét Nam chung
toi coi bao v¢ moi truong 1a ndi dung quan trong
trong d6i mGi mo hinh tang trudng theo hudng phat
trién xanh va hudéng toi ngudi dan - phat trién bén
vitng va bao vé stc khoe, thé chit ciia nhan dén
Theo canh bdo cua cac chuyén gia moi truong qudc
te trong 10 nam t01 GDP cuia Viét Nam c6 thé ting
gap d6i, nhung néu khong quan tim diing mirc
cong tac bao vé mdi truong, tinh trung binh GDP
clr ting 1% thi thiét hai do 6 nhiém moi trudng s&
1am mét di khoang 3% GDP” [19]. Trong khi nhiéu
nude trén thé gioi da xem bao vé moi truong la mot
trong nhiing tiéu chi dé d4nh gia san pham su phat
trién bén viing cua doanh nghiép, yéu cau vé san
pham xanh tai Viét Nam, cling nhu nhan thirc ctia
ngudi tiéu ding (NTD) con han ché. Viét Nam s&
can c6 cac hoat dong thuc day va hd trg cac doanh
nghiép nhanh chong hoi nhép va nang cao y thirc
cua NTD khi lya chon mua san phém.

Céc nha nghién ctru trén thé gidi da tién hanh
nhiéu cong trinh nghién ctru hanh vi tiéu ding xanh
nhu [15] kham pha cic mdi quan hé tinh té giita moi
quan tdm vé moi trudng va hanh vi tiéu ding co y
thirc sinh thai; [7] xac dinh cac yéu t6 khién NTD
san sang chi tra nhiéu tién hon cho cac san pham
xanh;... Hau hét cac nha nghién ctru déu khang
dinh hanh vi tiéu dung xanh 1a hanh vi tuong lai,
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g6p phan bao vé méi trudng. O Viét Nam, cac cong
trinh nghién ctru v& hanh vi tiéu ding xanh chwa da
dang va chua dugc quan tam nhiéu, vay nén vi¢c
nghién ctru vé chu d& nay 1a can thiét.

2. Co s ly thuyét

2.1. Hanh vi tiéu dung xanh

Hanh vi NTD duoc hiéu 14 nhitng phan tng
ma cac ca nhan biéu 16 trong qua trinh ra quyét dinh
mua hang hoéa, dich vu. Cac doanh nhan nghién ctru
hanh vi NTD véi muc dich nhan biét khach hang
ctia minh 12 ai, mudn mua gi, tai sao mua, mua nhu
thé nao, mua & dau, khi nao va mic d6 mua ra sao
dé xay dung cac chién luoc marketing thiic day
NTD mua san pham hay dich vu ciia doanh nghiép.

Hanh vi ti€u dung xanh 1a sy ti€u thu cac san
pham: tét va c6 ich/mang lai 1oi ich cho méi truong
[9], 1a mot hoat dong ctia ca nhan hay t6 chuc trong
viéc str dung ngudn tai nguyén thién nhién [3], hay
n6i cach khac, hanh vi tiéu ding xanh néi dén viéc
mua va tiéu thu nhitng san pham co tac dong rét it
dén moi truong xung quanh. Kim va Choi [5] cho
rang hanh vi tiéu ding xanh déng gop vao phuc loi
clia cong dong noi ho thudc vé dé co thé khuyén
khich moi nguoi hanh dong mot cach than thién
v6&i moi truong.

NTD xanh dugc dinh nghia 1a nhitng nguoi
thuc hién cac hanh vi than thién véi moi truong
hodc nhitng ngudi mua san phdm xanh voi mot
su lua chon co tiéu chuéan. Ho sé sin sang tiép thu
nhig cai méi, chinh diéu d6 gitp ho d& dang chip
nhan nhitng san pham xanh [17].

2.2. Mot s6 yéu t6 anh hwéng dén hanh vi
tiéu dung xanh

Nhan thirc vé méi truong (Environmental
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Awareness): NTD ¢6 nhan thirc vé méi trudng 1a
nguoi luon y thirc duge vige gilr gin va bao v¢ moi
truong, co trach nhiém vdi chinh minh, voi xa hoi
va ca thé hé twong lai trong viéc sir dung ngudn tai
nguyén thién nhién. Boi ho nhéan thire dugc sy hitu
han cuia tai nguyén va su bién d6i khi hau dang tac
dong khong it dén doi séng ctia ho. C6 thé noi, nhan
thire vé& moi truong dugc dinh nghia la sy hiéu biét
vé tac dong ctia hanh vi con ngudi dén moi trudng.
Nhén thtc vé méi truong bao gém su nhan biét,
nhan thirc va sy cam nhéan [6].

Pic tinh san pham xanh (Green Product
Features): San pham xanh 1a mot san pham sinh
thai hoac than thi¢n véi moi truong. Theo [16], san
pham xanh khong gay 6 nhiém trai dat hay pha huy
tai nguyén thién nhién, cic san phdm c6 bat ky tinh
nang sau day c6 thé duoc goi 14 san phdm xanh: (1)
Str dung nguyén liéu co thé tai ché; (2) Khong thir
nghiém trén dong vat; (3) Tiét kiém nang luong;
4 Tréng bé“lng chét hitu co (dbi véi cac loai rau
qua); (5) Khong gay anh hudng dén ting 6-zon.

Gié san pham xanh (Green Price): Theo [21],
gi4 san phim xanh thudng cao hon mit hang thong

thuong Va dé thuyet phuc nguoi tiéu dung chi tra
nhiéu tién hon dé mua mot san pham maoi la khong
dé dang. Néu chi phi san xuét c6 thé ha xudng hozc
gi4 tri cbt 161 tang 1én thi s& giup cho cac san pham
xanh c6 thé canh tranh trén thi truong. Nhom ddi
tuong ngudi biét tim quan trong ctia san phadm xanh
s& san sang tra thém tién cho no.

Hoat dong chi€u thi xanh (Green Promotion):
Chiéu thi xanh 1a nhiing hoat dong quang ba san
phém va dich vu cho thi truong muc tiéu bao gém
tra tién quang cao, quan h¢ cong ching, ban hang
khuyén mai, marketing truc tiép va chuong trinh
khuyén mii trén trang web [18]. Quang céo 1a
mot phan rt quan trong trong chién lugc chiéu thi
xanh, vi quang céo giip NTD nhén ra nhitng dong
g06p cua doanh nghiép vai viée bao v€ mai truong.
Chién luoc chiéu thi ma doanh nghiép co thé su
dung bao gdm céc quang cio vé viéc tan huong 16
song hang ngay khi sir dung cac san phdm xanh,
qua d6 thé hién rang doanh nghiép c6 trach nhiém
v&i moi truong [21]. Ngoai viée quang cdo, nhitng
cong cu chiéu thi khac nhu phiéu qua ting giam
gi4 wu dii va hoat dong x6 s6...

Bang 1. Tong hop mdt sé nghién ciru trén thé gi6i va trong nwéc ¢é lien quan

STT D& tai nghién ciru Nim | Tic gia T?l‘;‘l’lchg;;/o Thang do/ Khiam pha méi
NGHIEN CUU TREN THE G101
Kham pha cac mdi quan hé tinh té
giltamoi quan tm vé moi trudng va
hanh vi tiéu dung c6 y thirc sinh thai Roberts & Mdi quan tm Vé méi trudong co
1 | (Exploring the subtle relationships | 1997 Hoa Ky tac dong dang ké dén hanh vi tiéu
. Bacon [15] \ v o A< -
between environmental concern dung c6 y thuc vé mat sinh thai
and ecologically conscious
consumer behavior)
NTD muc tiéu sin sang tra nhidu Céc yéu to:
tién hon cho cc san phdm than + Nhan khau hoc
) thién moi truong (Targe?ing 2001 LAaroche & Canada + K%ef:n t~h1'rc
consumers who are willing to cong su [7] + Gia tri
pay more for environmentally + Thai d6
friendly products) + Hanh vi
Nhirng tién dé cua hanh vi mua
xanh: Mot sy kiém tra cua tinh Céc yéu td:
tap thé, mbi quan tam dén moi Kim & + Til}h tap thé
3 |truong va PCE (Antecedents of| 2005 Choi [5] Hoa Ky + MOoi quan tam moi truong
Green Purchase Behavior: An + Nhén thirc tinh hiru hiéu cua
Examination of Collectivism, hanh dong vi moi truong (PCE)
Environmental Concern, and PCE)

47



TRUONG DAI HOC DONG THAP

Tap chi Khoa hoc s6 30 (2-2018)

Thai d6 d6i v6i méi truong va A LA
san phim xanh: Ky vong ctia Céc yéu to:
: 0 + Bao va mi frue
4 |NTD (Attitude towards the 2010 | Chen& Canada | D0 vémoitruong -
. Chai [2] + Vai tro cua chinh phu
Environment and Green Products: n A o 1A
, . + Tiéu chuan ca nhan
Consumers’ Perspective)
Marketing xanh va anh huéng Cac yAeu to,: A A
ciia 16 dén hanh vi tidu din * Nhan thire vé moi truong
5 . L. & 2012 | Boztepe [1] | Tho Nhi Ky |+ Dac tinh san pham xanh
(Green marketing and its impact o 2
on consumer buying behavior) * Gid san pham xanh
+ Hoat dong chiéu thi xanh
It A A A Cac yéu t6:
Mot quan tm ve moi trudng + San phim c6 thé tai ché
cua NTD va anh hudng cua né . z N | A 2A
O \ , + San pham khong dung trén dong
d6i véi y dinh mua hang cua Shah & ’ Vit
6 | ho: M6 hinh SEM (Consumer’s 2012 oy An Do s At Ao
. . Pillai [16] + San pham tiét kiém nang luong
Environmental Concern & its . z R 1
. + San pham phat trién hitu co
Influence on their Purchase + San phim khéne eav hai cho
Intention: SEM Approach) A A P R gy e
tang 6-z6n
Anh huong cia méi quan tam
mdi trudng va chuan myc xa Phan tich yéu to cua y dinh hanh
hoi vé y dinh hanh vi than Pradee ’ vi than thién moi trudng, tir do
7 | thién v&i moi trudong (Effect of 2012 [13] p An Do cho thay anh hudng cta cac chuan
environmental concern & social muc xa hdi va cac moi quan tam
norms on environmental friendly veé mdi trudng trén y dinh nay.
behavioral intentions)
Nhan thirc vé& marketing xanh . n
va stic anh huong cia n6 ddi Cic myc ticu: :
oy . \ + Nieém tin va thai d§ ctia NTD doi
v6i hanh vi mua cia NTD: véi sin pham xanh
tham chiéu dic biét tai Madhya . S s 5
u dac bict te i i
8 |Pradesh, An D (Awareness of 2014 Maheshwari An Do ,Y t,h ucﬂ cua }\] D Ve‘ su san CB
. .. [8] cua cac san pham an toan cho moéi
green marketing and its influence \
. . truong.
on buying behavior of consumers: : . . X
. + Anh huong cua cac no luc
special reference to Madhya marketine dén NTD
Pradesh, India) &
lc\ggtsgﬁhlﬁgrgiizﬁ ?Zn:iuﬁ n;l;la Reshmi & » So sanh yéu té anh hudng quyét
9 P . Y 2014 Johnson An Do dinh mua sam cua san pham xanh
the buying behaviour of green [14] va san phim théne thusn
products) P £ &
NGHIEN CUU TAI VIET NAM
Panh gia tac dong cua cong cu Thang do:
tiép thi xanh dén hanh vi mua Nguyén Pan| s ., .. . |+ Nhanxanh
10 xanh ctia NTD thanh phd H Chi 2013 Thi [10] HO Chi Minh + Thuong hiéu xanh
Minh (TP.HCM) + Quang cao xanh
Céc yéu té anh huong:
+ Moi quan tdm dén mdi truong
Nghién clru cac yéu to anh hudng Vii Thi Bich + Thai d¢ doi vai ti€u dung san
11 |dény dinh mua san pham xanh 2013 Vién '[2 0] Ho6 Chi Minh | pham xanh
cua NTD tai TPHCM + Chuan chu quan
+ Kiém soat hanh vi nhan thirc
+ Hiéu qua hanh vi nhén thirc
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Marketing xanh va cac tac dong Céc yéu t6 tac dong:
ctia n6 dén hanh vi tiéu dung: Huynh Thi + Nhén thirc vé méi truong
12 |Nghién ctru trén san pham tai 2013 | Thuy Linh | H6 Chi Minh |+ San phidm xanh
than thién mai truong tai tinh [4] + Phéan phdi xanh
Long An + Chiéu thi xanh
Céc yéu tb tac dong:
+ Tinh tap thé
+ Sy quan tim dén moi truong
Du doan y dinh mua xanh cua Pham Thi + Thai d6 dbi voi hanh vi mua
13 |NTD tré: anh huong cta cac nhan | 2014 | Lan Huong PaNing |xanh
t6 van hoa va tam ly [12] + Anh hudng xa hoi
+ Nhén thirc tinh hitu hiéu cta
hanh dong vi moi truong
+ Hinh anh cai t6i
Cac y?u o éxmh huéng§dén y dinh Cac yéu t6 anh huéng:
mua san pham xanh cia NTD N Tl . + Anh husne ciia X3 hoi
14 | Viét Nam (The Atecedents of 2014 | "8WE L1 48 Chi Minh Uong Cua Xa e
. . [11] + Bao bi san pham
green purchase intention among 1 Su sin sang chi tra
Vietnamese consumers)

2.3. M6 hinh nghién ciru dé xuit

Tir co s6 1y thuyét va cac nghién ciru thuc
tién da néu, cung véi viéc nhan dién dic tinh tiéu
dung kha tuong ddng trong cac méi trudng, nhém
tac gia dé xuat str dung mo hinh cta [1] lam gbc,
ddng thoi hiéu chinh thang do bang phwong phap
nghién ctru dinh tinh (phong van chuyén gia), mo
hinh nghién ctou dé xuét duoc thé hién nhu sau:

Hanh vi tiéu dung xanh = f (Nhan thirc vé moi
truong, Pac tinh san phém xanh, Hoat dong chiéu
thi xanh, Gi4 san pham xanh).

3. Két qua nghién ctru va thao luin

3.1. Md td miu

Nghién ctu thuc hién khdo sat trén 350
nguoi da timg va dang st dung san phim xanh
tai TP.HCM, tir 18 - 50 tudi. Mau dugc chon theo
phuong phép thuan tién. Sau khi khao sat truc tiép
(200) va truc tuyén (150), loai bo nhitng bang tra
101 khong dat yéu cau, con lai 297 két qua hop 1¢,
trong do6 khao sat truc tiép chiém 67%, khao sat
truc tuyén 33%. M6 ta mau tai Bang 2.

Béng 2. Thong ké mau khao sat

Théng tin miu khao sat Tan sé | Ty 18 (%)
L. Nam 111 37,4
Gid1i tinh
N 186 62,6
18-25 206 69,4
Do tudi 26-35 80 26,9
36-50 11 3,7

(Nguén: Cdc tac gid tong hop)

Dudi 5 triéu 106 35,7
Thu nhép Tusden10 4y, 38,4

tricu

Trén 10 triéu 77 25,9

Trung cip 14 4,7
T£1nh d6 hoc Caq dang - 2723 75.1
van Pai hoc

Trén Pai hoc 60 20,2

Doc than 171 57,6
Tinh trang hén | Da két hon 81 27,3
nhan <1 A 1A

D‘a k’et hon 45 152

va co con
Tinh trang sy | Da timg su 193 653
dung san phdm | dung ’
xanh Dang sirdung| 104 34,7

(Nguon: Tinh todn ciia céc tic gid)

3.2. DPanh gia d§ tin cdy cia thang do

Hé s6 Cronbach’s Alpha duogc sir dung kiém
tra do tin cdy ctia cac thang do. Két qua phan tich
cho thdy da s6 cac bién quan sat déu dat tiéu chi
(h¢ s6 Cronbach’s Alpha > 0,6 va h¢ sb tuong quan
bién tong > 0,3); 10 bién quan sat khong dat bi loai
(NT,, Sp,, SP,, SP,, SP,, SP, . SP. , GL, GI,
CT)), ’cc‘)n’lai 30 bién quan sat dugc dua vao phan
tich yéu to kham pha EFA (Bang 3).
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Bang 3. Két qua phan tich d9 tin ciy thang do so bd

Thang do Ky hi¢u S6 bién quan sat | Cronbach’s Alpha Tu;%?é g:gnnzgtn )
Nhan thirc vé& moi truong NT 4 0,705 0,604
Pac tinh san phém xanh SP 8 0,802 0,432
Gia san phém xanh GI 4 0,713 0,444
Hoat dong chiéu thi xanh CT 8 0,862 0,398
Hanh vi ti€u dung xanh HV 6 0,867 0,569

3.3. Phan tich yéu t6 kham pha EFA

Phan tich EFA cac bién doc 1ap 1an thir 4, hé sb
KMO =0,715> 0,5 nén pht hop véi dit liéu. Thong
ké Chi binh phuong ctia kiém dinh Bartlett's dat gia
tri 3082,993 v&i mirc ¥ nghia Sig. = 0,000, cac bién
quan sat c6 twong quan v6i nhau. Téng phuong sai
trich dat 70,36% thé hién mirc giai thich bién thién
cua dir lidu. Diém dimng trich tai yéu t6 thir 6 voi

(Nguon: Tinh todn ciia cdc tic gid)
Eigenvalue = 1,165. H¢ sb tai yéu td déu 16n hon
0,5. Do vay, cac thang do ratra la Chép nhan duoc.
Két qua phan tich EFA cho ra dugc 6 nhom yéu
t6 (Bang 4), trong do, 2 yéu té méi 1a “Y thirc tiét
kiém nang lwong” (YT) tach tir “Dic tinh san pham
xanh”: SP, ,SP, ,SP._ ; “Ngudn thong tin” (TT) téck}
tr “Hoat dong chiéu thi xanh”: CT, QT3, CT, thé
hién sy quan tam cua NTD vé cac nguon thong tin.

Bang 4. Két qua phén tich yéu to bién dgc 1ap 1in 4

Tén yeu to Bién quan sat

Yeéu to

3 4

NT

3

0,87

NT

0,82

Nhan thtrc vé& méi truong (NT) NT

4

0,79

NT

2

0,77

CT

9

0,82

CT

0,80

Hoat dong chiéu thi xanh (CT) CT8

7

0,80

CT

4

0,59

SP

0,84

4b
SP4a

Dic tinh san pham xanh (SP)

0,80

SP

0,77

Sa
SP

5b

0,71

SP

0,93

3c
Y thirc tiét kiém nang luong (YT) SP

3d

0,91

SP

3e

0,84

CT

3

0,83

CT

5

Nguon thong tin (TT)

0,73

CT

0,62

1
GI

2

0,77

Gi4 san phim xanh (GI) GI

4

0,75

GI

1

0,67

Eigenvalue

4,512 | 3,374 | 2,408 | 1,710 | 1,607 | 1,165

Phuong sai trich (%)

21,487 | 16,064 | 11,466 | 8,141 | 7,654 | 5,548

Cronbach's Alpha

084 | 0,8 | 082 | 090 | 065 | 0,65
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Két qua phén tich yéu té bién phu thudc cho
thiy hé s6 KMO = 0,815, va kiém dinh Bartlett's
c6 muc y nghia Sig = 0,000 < 0,5, phuong sai trich
57,876% va cac bién déu c6 hé sd tai yéu t6 16n
hon 0,5. Nhur vay, yéu t6 “Hanh vi tiéu ding xanh”
gdm 6 bién quan sat (Bang 5).

Béng 5. Kéet qua phén tich yeu to bien phu thudc

Yéu tb
1

HV, 0,842
HV, 0,773
HV, 0,761
HV, 0,736
HV, 0,736
HV, 0,710

M6 hinh nghién ctu dugc hi¢u chinh nhu
trong hinh 1. Cac gia thuyét nghién ctru dugc phat
biéu nhu sau:

H,: Nhan thic vé moi truong tic dong tich
cuc dén hanh vi tiéu dung xanh.

H,2: Hoat dong chiéu thi xanh tac dong tich
cuc dén hanh vi tiéu dung xanh.

’ H,: Ddc tinh san phém xanh tac dong tich cuc
dén hanh vi tiéu dung xanh.

H,: Y thirc tiét kiém ning luong tac dong tich

cuc dén hanh vi tiéu dung xanh.

H.: Ngudn thong tin tac dong tich cuc dén
hanh vi tiéu dung xanh.

H,: Gia séq pham xanh (nhén thire duoc) tac
dong tich cuc dén véi hanh vi tiéu dung xanh.

| Nhin thic vé méi trudng

| Pic tinh sdn phdm xanh |———" Hanh vi tiéu
dung xanh

| Gi4 san phim xanh

| Hoat dong chiéu thi xanh N
Nhin khau hoc:
Gidi tinh
Do tudi
Thu nhap
Trinh d6 hoc vin
Tinh trang hon nhin

| Y thic ti€t kiém ning lugng

| Ngudn thong tin

Hinh 1. M6 hinh nghién ctru hiéu chinh
(Nguén: Cdc téc gid hiéu chinh)
3.4. Phan tich twong quan
Kiém dinh hé sé twong quan Pearson chi ra
rang tuong quan giira cac bién doc 1ap vai bién phu
thudc ¢ mirc thép. Bén canh do, cac hé sb tuong
quan déu co y nghia thong ké (Sig. < 0,05), riéng
bién doc 1ap YT c6 Sig. = 0,859 > 0,05 nén YT
khong c6 mdi quan hé twong quan véi bién phu
thudc HV nén bi loai, cac bién quan sat con lai s€
dugc sir dung trong phan tich hdi quy & bude tiép
theo (Bang 6).

Béng 6. Phan tich twong quan Pearson

NT CT SP YT TT GI HV
r 1
NT
Sig. (2-tailed)
r -0,14 1
CT - -
Sig. (2-tailed) 0,016
r 0,181 | 0,223™ 1
SP - -
Sig. (2-tailed) 0,002 0,000
VT r 0,137 0,021 0,280™ 1
Sig. (2-tailed) 0,018 0,725 0,000
T r 0,077 0,452 | 0,224™ 0,046 1
Sig. (2-tailed) 0,186 0,000 0,000 0,429
a1 r 0,208 | 0,344™ | 0,246 0,064 0,139* 1
Sig. (2-tailed) 0,000 0,000 0,000 0,269 0,016
v r -0,128 0,664 | 0,207 0,010 0,192 | 0,359 1
Sig. (2-tailed) 0,028 0,000 0,000 0,859 0,001 0,000

*. Tuwong quan v&i mirc y nghia 0,05 (2-tailed).
** Tuong quan voi murc y nghia 0,01 (2-tailed).

(Nguon: Tinh todn ciia cdc téc gid)
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3.5. Do tim cac vi pham gi dinh cin thiét

D) thi phan tan Scatterplot cho thay phan du
chuan héa phan tan ngau nhién qua truc 0 trong
mot pham vi khong doi, gia tri dy doan va phﬁn du
chuan héa doc 1ap nhau, con phuong sai ctia phan
du chuan hoa khong thay dbi. Nhu vay, mo hinh
hoi quy 1a phu hop. Biéu d6 tan s6 ciia phan du cho
thay phan du c¢6 phan phdi chuan véi gia tri trung
binh rat nhé ~ 0,00 va d¢ léch chuén = 0,990 = 1.
Do d6, c6 thé két luan rang gia thuyét phan phéi
chuan khong vi pham. D6 thi P-P plot ctia phin

du d3 dugc chuan héa biéu dién cac diém quan sat
thuc té tap trung kh4 sat duong chéo nhiing gia tri
ky vong, c6 nghia 1a dir liéu phan du co phan phdi
chuén. Nhu vdy, md hinh hoi quy tuyén tinh khong
vi pham cac gia dinh can thiét.

3.6. Phan tich hoi quy

Phan tich hdi quy 14n thir nhat duge thuc hién
bang phuong phép Enter, cho thay c6 2 bién co Sig.
khong dat muc y nghia 5% la NT va SP. Phan tich
hoéi quy 1an 2 duoc thuc hién bang phuong phap
Enter véi cac bién duogc giir lai. Bang 7 cho thiy
cac bién déu dat mirc ¥ nghia 5%.

Bang 7. Két qua phan tich hdi quy 14n 2

i oz Hé s6 chwa chuén hoa H:': 50 . . ... | Théng ké da cong tuyén
Yéu to chuén hoa | Giatrit | Gia tri Sig.
B Std. Error Beta Dung sai VIF

(Hang s0) 1,868 0,198 9,429 0,000
CT 0,498 0,037 0,674 13,456 0,000 0,716 1,398
TT -0,132 0,047 -0,132 -2,786 0,006 0,796 1,257
GI 0,146 0,045 0,145 3,220 0,001 0,882 1,134

R? hiéu chinh: 0,469

Thong ké Durbin-Watson: 1,881

Thong ké F (ANOVA): 88,068

Mt y nghia (Sig. cia ANOVA): 0,000

Hé s6 R2 hiéu chinh 14 0,469 nghia cac bién
doc lap giai thich dugc 46,9% bién phu thudc. Chi
s6 Durbin - Watson 1a 1,881 (ndm trong khoang tir
1 d&én 3) cho thdy khong c6 sy twong quan chudi

(Nguon: Tinh todn ciia cdc tic gid)

béc nhat trong mo hinh. M hinh hdi quy c6 kiém
dinh F = 125,339; Sig. < 0,05 cho thidy mé hinh
phu hop véi tap dit liéu va co thé suy rong ra cho
toan tong thé (Bang 5). Phuong trinh hdi quy chua
chuén hoa nhu sau:

| Hanh vi tiéu dung xanh = 1,868 + 0,498 x CT - 0,132 x TT + 0,146 x GI

3.7. Kiém dinh su khac biét

Kiém dinh t-test cho thiy Sig. = 0,008 < 0,5
nghia 1a c6 sy khac biét gifxa nam va nit vé hanh
vi tiéu dung xanh — Chip nhén gia thuyet H, .
Phan tich ANOVA dat 0,000 < 0,05 cho thay co
su khac biét gitra cac nhom do tudi, str dung kiém
dinh Tamhane’s T2 ting cdp phuong sai cho thiy
¢6 su khac biét rd rét gitra nhom do tudi tir 18 - 25
50 v6i hai nhém tudi 16n hon 14 nhém 26 - 35 tudi
(Sig. = 0,00 < 0,05) va nhom 36 - 50 tudi (Sig. =
0,01 <0,05).

Kiém dinh Levene test dbi vi bién thu nhép,
két qua Sig. = 0,456 > 0,05, phan tich ANOVA cho
thdy Sig. = 0,094 > 0,05 nghia 1a khong c6 su khac
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biét gilra cac murc thu nhap.

Két qua tir kiém dinh Levene test d6i véi
bién trinh d6 hoc van, Sig. = 0,000 < 0,05; chimng
t6 giita cac nhém c6 phuong sai khac nhau. Kiém
dinh Tamhane’s T2 cho théy ¢6 su khac biét 10 rét
giita nhom “Trinh d6 hoc van - Trung cép” so voi
hai nhém con lai (Sig. = 0,00 < 0,05).

Két qua tir kiém dinh Levene test dbi v6i bién
tinh trang hon nhan, Sig. = 0,000 < 0,05 chung to
giita cac nhém c6 phuong sai khac nhau. Kiém dinh
Tamhane’s T2 cho thf'ly c6 su khac biét o rét gitta
nhom “Ddc than” voi hai nhém con lai.

3.8. Thao ludn két qua nghién ciru

Hoat dong chiéu thi xanh c6 tac dong tich cuc
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dén hanh vi tiéu ding xanh cia NTD TP.HCM, phu
hop v6inghién ctru cia Boztepe [1]. Tac dong nay
cho thay NTD quan tdm dén van dé moi truong
thong qua cac phuong tién truyén thong va cac hoat
dong tiép thi ciia cac doanh nghiép. Cac chuong
trinh marketing can chon nhiing kénh truyén thong
phu hop, ¢ vi tri thuén tién nhu siéu thi, hoi cho...
dé NTD biét vé san pham xanh dé dang hon. Céc
hoat dong chiéu thi cang hép dan, cang thiét thuc
s& cang kich thich hanh vi mua hang cta ho d6i voi
cac mat hang than thién moi truong.

Riéng véi yéu td “Ngudn thong tin” dugc
phat hién sau khi phan tich EFA, dat ¥ nghia thong
ke, tuy nhién hé s6 hoi quy 4m B,= Q,132) hay
“Ngudn thong tin” tac dong tiéu cuc dén hanh vi
tiéu dung xanh. Piéu nay khac véi két qua trong
nghién curu cua Boztepe [1], tuy nhién, lai trung
v6i két qua ctia Kollmuss va Agyeman [6]. Nguon
thong tin chinh thong dwa nhitng chuong trinh, tin
tic vé san pham xanh mai nhét va chinh xac nhét s&
tac dong tich cuc dén hanh vi tiéu dung 1a diéu co
thé 1y giai dugc. Nhung trong bdi canh nhidu loan
thong tin trén thi truong cung véi su thoi phong
ctia cac doanh nghiép vé mit hang kinh doanh cia
ho, viéc NTD dé cao canh giac va chua thé dua ra
quyét dinh dé tién t6i hanh vi mua hang sau khi
tiép nhan thong tin. TP.HCM la trung tdm thong tin
kinh ¢ khoa hoc cua Viét Nam, vi thé NTD sinh
séng va lam viéc trén dia ban nay s€ c6 do nhay
cam vé thong tin cao. Chinh diéu d6, ho ludn xem
xét, phan tich thong tin can trong rdi sau d6 méi
dan dén hanh dong.

“Gi4 san pham xanh” c6 tac dong tich cuc dén
hanh vi ti€éu dung xanh cua NTD TP.HCM, phu
hop véi nghién ctru cia Boztepe [1]. Cac chuyén
gia nhan dinh gia cia san pham xanh cao hon san
pham thong thuong cung loal tr 20% - 40%. Vi
dugc tiép can v6i nhidu ngudn thong tin nén NTD
TP.HCM c6 thé phan tich k¥ ludng vé 1y do dan
dén sy chénh léch gia nay. Ngoai ra, tim 1y chung
khi thdy mot mdt hang véi mic gia thap ma tinh
nang san pham qua wu viét s& gdy ra sy nghi ngo.
Do vay, su song hanh gitra gia tri va gia ca ciia mat
hang san phém xanh tao dugc sy tin tuong va dan
dén hanh vi mua ciia NTD.

“Nhan thirc vé moi truong” va “Bic tinh san
pham xanh” khong dat ¥ nghia thong ké, nén khong

c6 tac dong dén hanh vi tiéu dung xanh, khac voi
nghién ctru cua Boztepe [1], nhu’ng lai tuong dong
v6i két qua ctia Maheshwari [8]. Piéu nay cho thdy
tir nhan thirc dén hanh dong 1a ca mot qué trinh
ma cac co quan ban nganh cung cac doanh nghiép
trong linh vuc san xuat, kinh doanh mat hang san
pham xanh phai nd Iyc hon. Pdng thoi, cho thdy
NTD c6 théi d¢ tich cuc, ing hd cac san phém than
thién moi truong nhung d6 chua phai 13 yéu t6 cbt
yéu dan dén hanh vi mua cia ho.

4. Két luan va ham y quan tri

4.1. Két luan

Kham pha cac yéu t6 anh huong dén hanh
vi tiéu dung xanh cua NTD TP.HCM Ia muc tiéu
quan trong ctia nghién ctru nay. Két qua cho thay
¢6 06 yéu to gdm: Nhan thirc vé méi trudng, Dic
tinh san phém xanh, Hoat dong chiéu thi xanh, Gia
san pham xanh; va bo sung 2 yéu t6 1a Y thuc tiét
ki¢m nang luong va Ngudn thong tin. Sau phan tich
tuong quan va hoi quy, cac yeu t con lai trong mo
hinh héi quy c¢6 anh huong dén hanh vi tiéu ding
xanh cua NTD TP.HCM, theo thtr ty mic d0 tac
dong giam dan: (1) Hoat dong chiéu thi xanh, (2)
Nguon thong tin va (3) Gia san pham xanh.

4.2. Mot s6 ham y quan tri dé xuit

Hoat dong chiéu thi xanh: Yéu td c6 anh
hudng cung chiéu manh nhét trong mé hinh
(B, = 0,498) dén Hanh vi tiéu dung xanh. NTD
TP.HCM thuong Xuyen trong tac va tim kiém
thong tin vé san pham xanh thong qua cac dién
dan, cac website xdy dung cong dong xanh nhur
http://songxanh.vn/, http://thehexanh.net/, http://
getgreen.vny/,... chia sé nhing thong tin vé san pham
xanh; cung cap kién thirc phan biét cac san pham
xanh v6i san pham thong thuong, hinh thirc kinh
doanh xanh, cac hoat dong vi moéi truong,...

Chién dich tiéu dung san pham xanh dugc
UBND TP.HCM khéi xudng thuc hién tu nam
2010, cac hé théng siéu thi nhu Co.op Mart, BigC,
VinMart... da va dang tién hanh trién khai cac cudc
van dong, chuong trinh khuyén khich NTD sir dung
céc san pham xanh, tao ra van héa tiéu dung xanh...
doanh nghiép c6 thé ap dung cac hinh thirec khuyén
maéi nhu ting kém san pham xanh khi mua mot san
pham thong thudng, tang trong lugng trong mot san
pham, tang phiéu mua hang chi 4p dung véi san
pham xanh... Bén canh d6, doanh nghiép c6 thé
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Iira chon hinh thirc chia sé thong tin vé& san pham
xanh tai cac hoi chg nhu héi chg ti€éu dung hang
Viét Nam chat lugng cao, hoi chg chuyén céac san
pham than thién méi truong nhu Phién chg xanh...

Hinh thirc dai phat thanh ciing can cht ¥ nhd
hé théng thong tin rat nhanh chong, cap nhat lién
tuc. Tuy nhién, hinh thirc truyén thong nay khong
thé gitp NTD nhén biét san phém xanh truc dién,
doanh nghiép nén Iya chon ndi dung thong tin phu
hop, tin s6 phat song hop 1y, huéng dén dung khach
hang muc tiéu cia doanh nghiép.

Nguon thong tin: Cé sy tac déng nghich chiéu
v6i Hanh vi tiéu dung xanh voi he SO B =-0,132.
Piéu nay cho thiy rang mot s6 ngudn thong tin
cung cip vé san pham xanh khién NTD nghi ngo
va c6 phan tmg ngugc, dan dén khong tiéu ding
cic mat hang nay. Thi truong TP.HCM vén rét
s01 dong, hang hoa phong phu, da dang; thong tin
ngap tran va ciing rat da chiéu. Chinh vi thé, NTD
TP.HCM nhay cam véi thong tin va phai can nhic
rat nhiéu trude khi chon mua bat ky san pham nao,
ké ca san pham xanh.

Doanh nghiép can quan tim hon dén nhiing
ngudn thong tin, can kiém soat thong tin khi truyén
tai trén cac kénh truyén hinh, hoi thao, tiép thi...
doanh nghiép ciing can kiém tra va xem xét dén tinh
hiéu qua, tinh logic, tinh tin c@y cua cac nguon thong
tin d& tiép can NTD nhung khong chinh thong vaco
thé co tac dong nguoc chiéu, nhu mot sd thong tin
khong kiém soat duoc trén cac mang xa hoi va phan
anh diéu nay dén cac co quan chtrc ning ¢ bién
phap xir ly. Chuong trinh, thong diép can truyén tai
16ng ghép thém cam xuc dé danh manh vao tim Iy
ctia tmg NTD. Tir d6, kha nang chon mua san pham
xanh théng qua cac ngudn théng tin tir chuong
trinh tiép thi, truyén hinh va hoi thao sé& ting 1én.

Gid san phdam xanh: C6 tac dong cung chiéu
voi Hanh vi ti€u dung xanh (B, =0, 146). Theo céc
chuyén gia, muc gia cia san pham xanh cao hon
tor 20% - 40% so V0'1 cac mat hang thong thuong
cung loai, viéc ndy can duoc tuyén truyen sau rong
dén NTD, dé nang cao nhan thirc vé gia cao ciia

san phim xanh. Ngoai ra, NTD TP.HCM quan tim
va san sang chi tra mot khoan tién cao hon dé mua
mot san pham tiét kiém ning luong cho thiy sy
quan tim dén tinh kinh té ctia NTD, doanh nghiép
can luu y dén diéu nay dé co chién lugc san xuat
nhitng mat hang tiét kiém ning lugng va huéng
dén nhom khach hang 1a nhitng NTD xanh nay.
Viéc dong goi than thién voi moi truong nhu tai
gidy tai ché, goi hang bang gidy bao... cling ngay
cang dugc NTD quan tdm, doanh nghiép can lya
chon cach thirc dong gbi phit hop v6i xu thé nay.

Mot s6 dé xuét khac:

Mét la, can xay dung va thyuc hién cac chién
luge, chuwong trinh qudc gia vé san xuét va tiéu
dung bén vitng; nghién ctru va ban hanh céc co ché,
chinh sach hd trg, khuyén khich tao dong luc cho
cac doanh nghiép tham gia vao nganh cong nghiép
san xuat san pham xanh.

Hai la, cai tién cac tiéu chuan danh gia, cong
nhan véi “Gidi thudng doanh nghiép xanh” (do
S¢ Tai nguyén - Moi truong, UBND TP.HCM chu
tri), lam cho NTD an tam khi sir dung san phém
do doanh nghi¢p xanh lam ra. Tuyén truyen phd
bién, ning cao nhan thirc ctia ngudi dan vé tiéu
dung xanh dé xay dyng théi quen tiéu dung bén
virng va 161 song than thién méi truong.

Ba la, thyc hién t6t phong trao 3T (Tiét giam,
Tai sir dung, Tai ché) trong céc t6 chirc, co quan,
doanh nghiép, truong hoc, van phong,... va phat
dong trong quy mo toan quéc.

4.3. Han ché caa nghién ciru

Nghién ciru khong thé tranh khoi nhimng han
che (1) Nghién ctru phan tich hoi quy loai ra cac
yeu t6 “Nhan thirc vé moi truong”, “bac tinh san
pham xanh” chua hop 1y trong thuc té, ¢ thé 1a
do mau nghién ciru chwa mang tinh dai dién cao
(phuorng phap thuan tién); (2) Pay 1a lan dau cac
yéu t6 anh huong dén hanh vi tiéu dung xanh duoc
dua ra phan tich tai pham vi TP.HCM, lai van dung
bd thang do cua Boztepe [1] nén khong tranh khoi
nhiéu diéu bit cap. Po ciing chinh 1a goi y cho
nhitng nghién ctru tiép theo./.
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FACTORS AFFECTING GREEN PURCHASING BEHAVIOR AT HO CHI MINH CITY
Summary

This research attempted to examine factors affecting green purchasing behavior at Ho Chi Minh City
by interviewing 297 consumers. The qualitative (participant interview) and quantitative (linear multiple
regressioning) methods were used. The results show that three main factors affecting green purchasing behavior
at Ho Chi Minh City of decreasing importance are (1) Green promotion activities, (2) Information sources,
and (3) Price of green products. Also, the research reveals some management suggestions for businesses and
governmental units to enhance green purchasing behavior.

Keywords: Green promotion activities, green purchasing behavior, information sources, price of green
products.
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